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Where are we going?

• Terminology: “Clean Energy?”
• The Carbon Question
• Global Warming v. Climate 

Change
• Targeting and Segmentation 

v. Mainstream Messaging



Clean Energy?

• What’s in a name?
• Market perspectives
• Individual Choice no 

association (yet) to drive 
consensus

• Timeline



The Carbon Question

• Marketing the Carbon 
Offset:

• What is my Carbon 
Footprint?
– Indecision
– Education Gaps
– Measurement Issues
– Certification





Global Warming & Climate Change

• “Battle Royale”
• Global Warming in the media 

and advertising lately
– Little done to translate the 

problem to a local level
• Inconvenient Truth to
• “me”, my household, my 

company, my community …



An Inconvenient Truth & 
Inconvenient Action

USA Germany (22,800),
England (20,000),
Japan (20,700)

43,300

20, 000
to 23,000



Action in Messaging

• The movie provides no 
solutions, nor do many 
other reports in the media.

• How do you as the 
marketer translate to home 
towns, households ad 
businesses? 



Example: Terradex

• Small California company working with 
environmental data, calculated the 
Greenhouse Gas emissions for 25,000 
communities in the US.

• At the Terradex web site you can 
search for the greenhouse gas 
footprint for any city. The results are 
displayed on a map layer like Yahoo or  
Google Maps, or shown using Google 
Earth.



Building Awareness Among Households, 
Business Leaders, Community Leaders



Simulate Impact of Various Possible Action Steps …



Results: Emissions Savings and Cost Savings



Link To Your Marketing Message





Show Your Product/Service 
Impact 



Getting to the Mainstream Means

• Making this easy on 
– us (the industry)

• Marketing in simple, clear and 
consistent language

– On them (the consumers)
• Providing a course of action that 

is simple, clear and immediate



What Works?





And Now…

• On with the show….


